
Why choose Windsor Life Magazine?

Thank you for considering
Windsor Life 

Magazine
for your marketing requirements.

•	 Stories on real people in your community.

•	 Average six week shelf life of magazine.

•	 Consistent distribution since 1993, 
	 the longest in Southwestern Ontario.

•	 High Quality, full colour, glossy reproduction.

•	 Solid, consistent delivery dates so you can 
	 plan your marketing.

•	 Over 11,000 regular followers on social media.

•	 Thousands of views of our virtual magazine 
	 through ISSUU for every issue.

Over 60,000 Magazines Distributed 
•	Every registered business in Windsor/Essex County 
	 through Canada Post.

•	Every registered business in Chatham through 
	 Canada Post.

•	Over 50,000 selected homes in Windsor/Essex County 
	 through Canada Post and Post Media Solutions.

•	Circulation is targeted to all businesses and homes 
	 with above average income.



Advertising not working?
Maybe you should have it delivered!

Distribution Dates 2026

Windsor Life Magazine is a truly unique publication. We value our clients on every 
level, because their success means ours. That’s why we are not only beautiful and 
intriguing, but are also a powerful marketing tool for advertisers. Whether your prod-
uct or service is in home improvement, décor, health care, beauty, fashion, jewellery, 
travel, automobiles, fine dining & hospitality, or any other part of the luxury lifestyle 
industry, we provide an excellent outlet to attract clientele.

We encourage you to do your homework and research all options available to you. We 
think that you will find that Windsor Life Magazine is truly the best advertising vehicle 
available, and we welcome you to verify that statement with any of our advertisers. 

Our current advertisers are our best sales people.

Attention to detail, professional layout and agency quality ad design is what Windsor 
Life Magazine has become known for since its inception. It is also why our magazines 
have such a long life in offices, waiting rooms and on the finest coffee tables.

Issue

February/March

Your Place Or Mine?

May/June

Summer

September

Autumn

Anniversary

Holiday

Features

Health, Wealth, Education and Community Interest

Homes, Home Improvement and Community Interest

Outdoors, Recreation and Community Interest

Summer and Community Interest

Community Interest

Fall and Community Interest

Community Interest

Festive Themes and Community Interest

Distribution 
begins Thursday

February 5

March 26

May 7

June 18

August 13

September 24

October 29

December 3
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RESIDENTIAL
DELIVERY

ESSEX

WINDSOR/ESSEX COUNTY HOMES**	 52,081
WINDSOR/ESSEX COUNTY BUSINESSES*	 9,312
CHATHAM/TILBURY/WHEATLEY 
BUSINESSES*	 630

TOTAL DISTRIBUTION	 62,023
*DISTRIBUTED THROUGH CANADA POST
**DISTRIBUTED THROUGH CANADA POST AND POST MEDIA SOLUTIONS



Full Page 2/3
Vertical

1/2 Horizontal

1/6 
Vertical 1/3 Square

1/2 Modified

1/6 Horizontal1/12
Page Ad

1/10
Page Ad

1/5
Horizontal

DISPLAY ADVERTISING 
DIMENSIONS
FULL PAGE
8.125” x 10.875” + Bleed

2/3 VERTICAL
4.6875” x 9.875”

2/3 VERTICAL W/BLEED 
5.187” x 10.875” + Bleed

1/2 MODIFIED
4.6875” x 7.25”

1/2 HORIZONTAL
7.125” x 4.8125”

1/3 SQUARE
4.6875” x 4.8125”
1/5 HORIZONTAL
4.6875” x 3.11”

1/6 VERTICAL
2.249” x 4.8125”

1/6 HORIZONTAL
4.6875” x 2.3125”

1/10 VERTICAL
2.249” x 3.11”

1/12 SQUARE
2.249” x 2.306”

MECHANICAL
REQUIREMENTS
TRIM SIZE: 8-1/8” x 10-7/8”
FULL BLEED: 1/4”

All critical type or images 
should be 1/2” inside trim

DOUBLE TRUCKS: 
Provide as single pages with crops

DIGITAL
REQUIREMENTS
HIGH RESOLUTION 
PDF, JPEG, EPS 
InDesign CC
Photoshop CC
Illustrator CC

Net Rate Card 2026  
FULL COLOUR PROCESS
SIZE	 1 TIME	 4 TIME	 8 TIME
FULL PAGE	 $4363	 $3885	 $3455

ADVERTORIAL*	 $3669	 $3293	 $2968
2/3 PAGE	 $3369	 $2993	 $2668
1/2 PAGE	 $2518	 $2225	 $1993
1/3 PAGE	 $1916	 $1770	 $1521
1/5 PAGE	 $1511	 $1372	 $1196
1/6 PAGE	 $1093	 $964	 $862
1/10 PAGE	 $893	 $791	 $680
1/12 PAGE	 $690	 $617	 $499

COVERS
BACK COVER	 $5453	 $4856	 $4318

INSIDE BACK COVER	 $4799	 $4274	 $3800

INSIDE FRONT COVER	 $4799	 $4274	 $3800
Prices are per insertion, in Canadian funds and are subject to applicable taxes. Rates are net to Publisher.
*Your comprehensive advertising program may only include one advertorial per 12-month period

Requested position premium of 10% will apply if position is available. If position is not available, the ad 
will be placed in run of schedule and position premium will not be charged. Customer will be informed 
prior to printing if position is not available.

519-979-9716  •  sales@windsorlife.com
318-5060 Tecumseh Road East, Windsor, Ontario N8T 1C1

www.windsorlife.com



1/2 Horizontal
From $1993*

1/6 Vertical
From $862*

1/2 Modified
From $1993*

1/6 Horizontal
From $862*

Careful ad
placement
guarantees
notice
regardless
of size

Stacking ads with
surrounding

editorial
columns produces

a clean layout 1/3 Page
From $1521*

2/3 Page
From $2668*

2026
Sample

Ad Layouts 
& Prices

Full Page
From $3455*

1/12 Page
From $499*

1/5 Page
From $1196*

1/10 Page
From $680*

Your smile is our passion.
Removable Dentures On Implants

Permanent Teeth On Implants 
Conventional Dentures • Repairs Taken Immediately

PAYMENT PLAN AVAILABLE

Previously made traditional dentures Dentures created by Parisien Denture Clinic

Barry Parisien dd

owner

BEFORE AFTER

375 Cabana Rd. E. • 519-997-7799
www.parisiendentures.com

Give us a call today at 519-997-7799 
to book your FREE consultation

In his 1952 science fiction story, “A Sound 
of Thunder,” Ray Bradbury wrote about 
a character who used a time machine to 
travel back to the deep past. While in the 
prehistoric world, he accidentally stepped 
on a butterfly. Upon returning to present 
day, the central character found a starting-
ly different world. In the case of Windsor 
native, Dakoda Shepley, an errant on-ice 
punch during a hockey game when he was 
15 changed the path of his life.
 From a young age, there was no question 
sports would be in Dakoda’s future.
 “When I was eight years old, I stood 
five-nine and weighed 185 pounds,” Dako-
da says. I ask him to repeat that. Dakoda 
laughs.  “That’s the size of some of the re-
ceivers on my team.”
 T-ball was the first sport he played, but it 
didn’t hold his interest.  Dakoda switched 
to hockey because a cousin had just begun 
to play. For the next seven years, hockey 
was Dakoda’s sport.  
 Upon entering Holy Names high school 
in ninth grade, every coach in the building 
sat up and took notice. Dakoda dabbled in 
football, but his focus remained on playing 
hockey for the Knights. The first person to 
encourage him to play football was business 
teacher, Rocky Leraci.  
 “I remember him walking me on the field 
while a football practice going on. He said: 
‘Here, when you get a good hit on some-
one, you get a pat on the helmet instead 
of two minutes in the box.’ I liked that. It 
drew me toward the game.” 
 Dakoda continues: “I played football 
while playing hockey, but I never fully 
committed.”
 Then, in grade 10, an on-ice tussle 
changed everything. Dakoda fractured his 
hand in a fight. The injury spilled over to 
football season, causing him to miss prac-
tices and games.
 “The junior football coach passed me in 
the hallway and said: ‘What’s going on with 
your hand?’” Dakoda recalls. “And I said: 
‘It’s broke. I can’t do anything… Do I even 
need to come to practice?’ And he was like: 
‘Just give me your jersey.’”  
 Dakoda had his football jersey in his 
backpack and handed it over. That ex-
change shifted something in the matrix. 
 “Kicking me off the team in tenth grade 
because my commitment wasn’t 100 per-
cent,” Dakoda says, “made me realize what 
I was losing. That shifted my commitment 
to 100 percent for eleventh grade football 
season.” 
 Dakoda played football for three years 

2020 2020

1251 OTTAWA STREET, WINDSOR ONT.
519-253-7206 • SALES@STEREOLAND.CA

Custom Audio Installation and Repairs On-site

TURNTABLES

Listen & Really Hear

We do fireplaces.
 

Your source for new Fireplace sales, service, and gas line installations.

An Authorized                  Contractor

519-979-2090  |  www.syles.ca

76 Talbot St. S., Essex

ph: 776-6316 • 776-8611 • 776-9788
essexappliance.com

Piano • Guitar • Violin • Drums • Voice

1700 Sprucewood, LaSalle
Register today at marierosemusic.com

*prev. off. **sales record ***2013 property values of approx. 30 million

*prev. off. **sales record ***2013 property values of approx. 30 million

REALTY INC.
BrokeragePlus

**Visit ricklescanec.com
**Unprecedented Sales Record

Need good advice?... Let’s talk 

deerbrookplus

rickles@deerbrookrealty.net 
519 972-1600 24Hrs.

RICK LESCANEC 
broker of record - owner

*prev. off. **sales record ***2013 property values of approx. 30 million

            **Visit ricklescanec.com
deerbrookplus

rickles@deerbrookrealty.net

Need good advice?   . . .  Let’s talk
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at Holy Names, and then received a schol-
arship to play at the University of British 
Columbia (UBC). There, he started in 31 
of his 32 career collegiate games. In 2015, 
he was part of the team that won the 2015 
Vanier Cup.  In 2017, Dakoda played in 
the U Sports East-West Bowl, an annual 
postseason all-star game that showcases the 
top U Sports football prospects eligible for 
the following year’s CFL Draft. The same 
year, he was named 2017 Canada West All-
Star. 
 Following UBC: “I signed with the New 
York Jets as an undrafted free agent after at-
tending Eastern Michigan’s pro-day, at the 
request of two NFL clubs.”
 To an outside observer, it seemed that 
Dakoda had arrived at the Promised Land. 
New York, however, was a humbling expe-
rience. 
 “I realized I had a lot to learn,” Dakoda 
says. “They told me I was too raw to be on 
the team.”
 His agent arranged for Dakoda to work-
out with a half dozen other NFL teams.
 “All of December, I was flying every oth-
er weekend,” he says, “going to different 
teams. They all said the same thing: ‘Raw…  
Has the tools, but not using them to the 
fullest.’ After the last one, I thought: ‘This 
is the last straw. I need to be developed.’”
 By that time, the CFL draft took place 
and Dakoda was selected fifth, overall, by 
the Saskatchewan Roughriders. That wasn’t 
enough for Dakoda. He needed to improve 
his game. There was only one person who 
could help him achieve his dream: offensive 
line guru, Duke Manyweather, in Dallas, 
who is recognized throughout the NFL as 
one of the best private offensive line coach-
es. 
 “Duke accepted me,” Dakoda says. “I am 
the only Canadian he’s worked with. Every 
year, he has 40 or 50 prominent NFL offen-
sive linemen down there, and that was big 
for me to just learn from them. I’ve been 
going to Duke for three and a half years.” 
 With the onset of COVID-19 in ear-
ly 2020, the once-in-a-century pandemic 
opened a window of opportunity for Dako-
da that would not have existed, otherwise. 
After being nominated by the Roughriders 
as Rookie of the Year, the cancelation of the 
CFL season made it possible for Dakoda to 
play elsewhere. That’s when the San Fran-
cisco 49ers called. 
 “I was on the practice squad in 2020,” 
Dakoda says, “and I was active for two 
games.”
 Making the transition to the legendary 

NFL team was a surreal experience.“It was 
pretty sweet,” Dakoda says. “You know all 
the big name guys, like Jimmy Garoppolo 
and George Kittle. Having a GM like John 
Lynch who is a Hall-of-Famer is absolute-
ly insane. The year I arrived, they were the 
reigning NFC champs, and I realized: ‘I’m 
on the team to beat!’” 
 If circumstances were not surreal enough, 
Dakoda says: “My first game was with Dal-
las, which was kind of like full-circle for 
me… where I came to train with Duke and 
commit to getting back to the NFL.”
 During that game, Dakoda found himself 
blocking Dallas Cowboy and fellow-Wind-
sor-native, Tyrone Crawford, on a field goal 
kick.
 So, having played high level collegiate 
football at UBC, training with NFL pros 
from across the league, how does Dakoda 
Shepley rate Windsor as a sports town?  
 “When people ask where I’m from, I say: 
‘Windsor… the Factory,’” Dakoda says. 
“They laugh and scoff. Then I name the 
athletes and entertainers who come from 
Windsor: Jacob Robson in baseball, NFL 
players Luke Willson and Tyrone Craw-
ford, countless hockey players. One of the 
coolest facts is that Shania Twain was born 
in Windsor.” 
 Football is not the only arena where Da-
koda has drawn notice. He has been in a 
handful of movies, most notably Deadpool 
2.  “That was a weird string of events,” Da-
koda says. “A production crew was taking 
pictures in my lockerroom at UBC and I 
asked if they were filming a movie. They 
said: ‘Yeah. You wanna be in it?’ I said: 
‘Yeah.’”
 That movie was for the Hallmark Chan-
nel. “Once you do that your info goes into 
a database where casting directors find peo-
ple,” Dakoda explains. “I did a few other 
movies. Then, Deadpool 2 came along. At 
first, I was just an extra in the background, 
but then my role was upgraded to a featured 
person in the movie: Omega Red Prisoner. 
When I got the make-up done, other ex-
tras on set who were comic book fans were 
saying: ‘I can’t believe you’re Omega Red! 
You’re so lucky!’ I’m the only guy who ever 
played him.” 
 Still years away from his 30th birthday, 
Dakoda’s wild ride continues. He credits 
his perseverance and success to his family’s 
unwavering support. 
 “My parents are artists,” he says. “I grew 
up surrounded by music and creativity. 
Whether I was playing baseball, hockey, or 
football, my parents were all-in. I’m very 
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WITH EVERY OIL CHANGE
OPEN 7 DAYS A WEEK: 
MON-FRI 8-6, SAT 8-5, SUN 10-3

FREEFREE  
CAR WASHCAR WASH  

We Measure. We Install. We Do It All!

Buy Factory Direct and SAVE!  

For Shop at Home Service Call 519-999-9898
  www.madetoshade.ca
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LET US BRING THE 
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Commercial  |  Residential

Michael Campoli
owner

A Beautiful Resting Place
For all Faiths and Cultures

519-969-4146  |  WindsorMemorial.com
1100 Division Rd., 2 KM South of Devonshire Mall

TRUST IS JUST ONE OF THE THINGS WE BUILD

TEL: 519-977-1125 • FAX: 519-977-0352
2489 SEMINOLE STREET, WINDSOR, ON

www.tciwindsor.com

7385 Tecumseh Road East   |   519.944.9787   |   www.abrahamsjewellery.com

your diamond jeweller

FIT
PerfectA

YOUR TRANSPORTATION SPECIALIST
reservations@viptransportation.ca   

www.viptransportation.ca

US DOT 1761199
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Our vehicles 
are sanitized 
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each service.

Our vehicles 
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each service.

NEED A CAR PART?
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1637 Provincial Rd.
519-969-0300

Paul & Max 
Winkler

Ph. 519.254.2020  3893 Dougall Ave.
eyewaresofwindsor.com

- Loyal Customer 
   Dr. Monique Siara

grateful for that.” The moving parts of the 
NFL never stop. Dakoda was acquired by 
the Seattle Seahawks and is practicing as 
Center for this season. One might wonder 
if there is a crushed butterfly on the bottom 
of his cleats.
 If circumstances were not surreal enough, 
Dakoda says: “My first game was with Dal-
las, which was kind of like full-circle for 
me… where I came to train with Duke and 
commit to getting back to the NFL.”
 During that game, Dakoda found himself 
blocking Dallas Cowboy and fellow-Wind-
sor-native, Tyrone Crawford, on a field goal 
kick.
 So, having played high level collegiate 
football at UBC, training with NFL pros 
from across the league, how does Dakoda 
Shepley rate Windsor as a sports town?  
 “When people ask where I’m from, I say: 
‘Windsor… the Factory,’” Dakoda says. 
“They laugh and scoff. Then I name the 
athletes and entertainers who come from 
Windsor: Jacob Robson in baseball, NFL 
players Luke Willson and Tyrone Craw-
ford, countless hockey players. One of the 
coolest facts is that Shania Twain was born 
in Windsor.” 
 Football is not the only arena where Da-
koda has drawn notice. He has been in a 
handful of movies, most notably Deadpool 
2.  “That was a weird string of events,” Da-
koda says. “A production crew was taking 
pictures in my lockerroom at UBC and I 
asked if they were filming a movie. They 
said: ‘Yeah. You wanna be in it?’ I said: 
‘Yeah.’”
 That movie was for the Hallmark Chan-
nel. “Once you do that your info goes into 
a database where casting directors find peo-
ple,” Dakoda explains. “I did a few other 
movies. Then, Deadpool 2 came along. At 
first, I was just an extra in the background, 
but then my role was upgraded to a featured 
person in the movie: Omega Red Prisoner. 
When I got the make-up done, other ex-
tras on set who were comic book fans were 
saying: ‘I can’t believe you’re Omega Red! 
You’re so lucky!’ I’m the only guy who ever 
played him.” 
 Still years away from his 30th birthday, 
Dakoda’s wild ride continues. He credits 
his perseverance and success to his family’s 
unwavering support. 
 “My parents are artists,” he says. “I grew 
up surrounded by music and creativity. 
Whether I was playing baseball, hockey, or 
football, my parents were all-in. I’m very-
grateful for that.” The moving parts of the 
NFL never stop. 

*Prices based on 8 time insertion rate.



•	 Advertorials must contain a story with a minimum of 500 words and include your company’s logo.

•	 Advertorials may only be run once per calendar year to ensure reader value.

•	 It is highly recommended that an advertorial be supported by an ongoing advertising campaign, which would include 7 follow-up ads.
	 This will ensure that the message is maximized and will continue to be supported for the duration of the year.

•	 This cost includes all writing, design and basic photography.

•	 Any professional photography required will be done directly between the advertiser and a photographer.
	 The current rates are $100 per hour. Windsor Life Magazine will provide contacts for this purpose.

•	 Advertorials must be positive in content and cannot mention any competitors.

•	 All copy and photos provided by the customer are to be free from copyrights.
	 Any damages, which are incurred because of copyright infractions are the financial responsibility of the advertiser.

•	 Advertorials will not be published until completely signed off by advertiser for content and design no less than 
	 two weeks prior to the publication date.

•	 Photos taken by Windsor Life are the property of Windsor Life Magazine unless taken professionally and/or paid for by the advertiser.
	 Windsor Life photos, layouts and stories may not be reproduced in full or in part without written consent of the Windsor Life Publisher.

•	 Windsor Life Magazine reserves the right of refusal on all content to ensure that the advertiser and content matches our formats, 
	 mandate and provides reader value.
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In this newfound digital age of streaming ser-
vices, we sometimes forget what a beautiful 
thing it is to experience a movie in a theatre.
 Think about some of your fondest watch-
ing experiences. The booming clamor from 
the sound system. Seeing all those actors 
and all that spectacle stretched across the sil-
ver screen. Holding your partner’s hand in 
breathless anticipation when the killer moves 
into view. The shared howls of laughter at a 
perfectly timed joke.
 Well, now you’ll have the chance to experi-
ence all that and more at the Windsor Inter-
national Film Festival (WIFF).
 From Thursday October 23rd to Sunday 
November 2nd, over 225 movies will be 
screened across three venues in Downtown 
Windsor—the Capitol Theatre, the Chrysler 
Theatre, and The Armouries—(which dwarfs 
the Toronto International Film Festival’s se-
lection at 209 films!). 
 And this year, there truly is something for 
everyone. 
 “Film festivals are always where it’s at for 
the latest developments in cinema,” Vincent 
Georgie, Executive Director & Chief Pro-
grammer at WIFF, explains. “Whether that’s 
a big Hollywood hit or an awards contender 
at the Oscars—or even stuff that won’t come 
out for another year!—you can find them 
here with us. We have comedy, action, drama, 
horror, animation. There’s truly a very broad 
selection of movies.” 
 Some new and returning faces will be ap-
pearing on the Capitol Theatre’s screen.
 The latest Julia Roberts thriller—After the 
Hunt—is premiering here for this entire re-
gion. A huge return for the romcom star, it is 
already generating significant Oscar buzz. 
 As well, the newest Dustin Hoffman 
flick—Tuner—will be featured at the festival. 
 Jodie Foster will also be making a stunning  

return to the silver screen with her new  
black comedy, A Private Life. And stunning-
ly, the entire movie is rendered completely in 
French!
 And perhaps most significantly, on Sat-
urday, November 1st, WIFF will be hosting 
a reunion for the cast and crew of You Are 
Here: A Come From Away Story—the in-
spiring documentary about how 38 planes 
and 6,579 passengers were welcomed into 
Gander, Newfoundland following the 9/11 
attack. 
 “We’re reuniting some of the real people 
who were featured in the documentary,” Vin-
cent explains. “Including some of the 9/11 
passengers from the US. And they’ll all be 
here at WIFF for a special showing. That’s 
going to be a really special, really uplifting 
evening!”
 However, not all the offerings are solely 
new features. On Saturday, October 25th, 
WIFF is hosting a special screening of The 
Little Mermaid, so that both new and re-
turning viewers can experience the animated  
classic.
 “We’ll even have actual Disney princess-
es there before the show,” Vincent explains. 
“They’ll be available to take photos with the 
kids. As well, on Saturday, November 1st, 
we’re showing Paw Patrol: The Mighty Mov-
ie with characters from the program there to 
meet with the children.”
 And all these showings fall in line with 
WIFF’s ultimate mission statement.
 “One of our biggest rules is listening to our 
audience,” Vincent states. “They tell us what 
they’re looking for. And we move Heaven and 
Earth to find it for them. Everything we do is 
in service to their shared joy. It’s so rewarding 
to see our friends and neighbours lined up 
and excited to see a show. They’re always so 
happy to be there.”

More information about WIFF and the 2025 Festival is available at 

www.windsorfilmfestival.com

THE MOST MAGICAL TIME OF YEAR
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 The program encourages them to learn about their fertility  
potential early, even if they’re not planning to have children yet. 
Through information and simple testing—such as hormone eval-
uations, ovarian reserve, hormone testing and semen analysis— 
patients can gain a clearer understanding of their reproductive 
timeline. 
 In the past year, the province of Ontario has announced an in-
vestment of CA$150 million to expand access to fertility treatments 
and support patients who are not able to start a family without 
medical intervention. “Early detection and preventative measures 
are key in successful family planning and can make a real difference 
for patients who have more than one risk factor,” explained Lisa. 
 For Lisa, Dr. Rahal’s expertise and approach made her the per-
fect fit to lead the campaign and have strengthened the new proj-
ect’s mission. “I was so thrilled that she wanted to be the physician 
champion for the program. Our goals and passions are aligned.”

 Dr. Rahal explains that the goal isn’t to create fear but to help 
young people make informed decisions about their future. “This 
awareness gives them confidence and control over their choices”, 
she explains. “When people know their bodies, they’re not just  
preparing for pregnancy, they’re taking ownership of their health.”
 As part of this project, VRC also plans to partner with post- 
secondary institutions to host educational sessions and raise  
awareness among young adults. For Lisa, the campaign represents 
a proactive and positive message of hope. “We want every woman 
and man to know that knowledge is power,” she says. “And when 
it comes to fertility, understanding your body’s potential is the first 
step toward protecting it.”
 If you’d like to take the first step and complete the testing, 
talk to your primary physician or practitioner about a referral to  
Dr. Rahal (fax: 519-944-6406) or email info@drvictory.com 
with your request. For details about upcoming CME sessions or  
educational events, contact Lisa at lisa@drvictory.com.

8100 Twin Oaks Drive, Windsor
519-944-6400  |  www.drvictory.com

When Dr. Sherine Rahal, Reproductive Endocrinologist and In-
fertility Specialist, joined the team at Victory Reproductive Care 
(VRC) in the past year, she brought an impressive expertise to the 
clinic and community. Known for her warmth, empathy and ded-
ication, Dr. Rahal approaches every case with a thoughtful balance 
of science and compassion. 
 She completed her residency in Obstetrics and Gynecology  
at the University of Ottawa and went on to pursue subspecialty 
training in Reproductive Endocrinology and Infertility at Dal-
housie University.  Dr. Rahal believes that early education is key 
to long-term fertility health. “Most people assume they’ll be able  
to conceive easily later in life, but fertility naturally declines with 
age,” she explains. 
 According to her, beyond age, certain factors can also influence 
fertility. “A woman’s medical history, family history of early meno-
pause, autoimmune disorders, or previous surgeries can all play 
a role,” she explains. “By identifying these factors sooner, we can  
support women in protecting their reproductive health.” 
 She is currently accepting new patients and with lower wait 
times, access to high-quality fertility care has never been easier. As 
the only female fertility specialist in the region, Dr. Rahal brings a 
unique and compassionate perspective to patient care. 
 Referrals for Dr. Rahal can be sent to Victory Reproductive Care, 
addressed to Dr. Rahal, at fax 519-944-6406.

Fertility Awareness Program 
“Do you know your fertility potential?”
Led by Lisa Hogan, Director of Operations and the project’s cre-
ator and developer, VRC’s new campaign “Do you know your  
fertility potential?” was created with one goal in mind: to educate 
and empower young adults to understand their fertility potential 
and the social factors that may impact it in the future. “Young 
women and men spend so much time learning how not to get 
pregnant, but very little time understanding how their body and 
cycle actually work,” Lisa says. “This initiative is meant to educate 
and provide early awareness to prevent, or plan for, possible future 
fertility challenges.” 

Victory Reproductive Care Welcomes a 
New REI into the Windsor-Essex Community

Lisa Hogan, Director of Operations

Dr. Sherine Rahal, Reproductive Endocrinologist and Infertility Specialist
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